Job opening: Assistant/Associate Professor in Marketing (1.0 fte)
Tilburg University (the Netherlands) invites applications for a position in the marketing group at
the Tilburg School of Economics and Management.
The successful applicant(s) will become part of a highly prolific group. The marketing group is
consistently ranked among the top marketing groups worldwide in terms of academic
productivity and impact (http://top100.utdallas.edu), and is dedicated to maintaining and
further improving its leading position in the marketing discipline. For more information about
the marketing group, please visit our website at http://www.tilburguniversity.edu/marketing.
Job requirements
Candidates should have completed, or be close to completing, their Ph.D. dissertation and
should demonstrate research potential leading to publications in top academic journals. All
areas of research within marketing will be considered, including modeling, strategy, and
consumer behavior. While proficiency in English is required, knowledge of Dutch is not
necessary.
Employment terms and conditions
The position will be filled at the level of tenure-track Assistant Professor or tenured Associate
Professor. The tenure track position offers ample opportunities to do research as it carries a
light teaching load. For tenure-track Assistant Professors, a tenure decision is made after at
most five years.
The university offers a generous pension scheme. Researchers from outside the Netherlands
can apply for a tax-free allowance equal to 30% of their taxable salary. The university can
provide assistance in finding suitable accommodation and in relocating.
Information
For more information about the position, please contact Bart Bronnenberg
(bart.bronnenberg@tilburguniversity.edu; Chair of the Recruiting Committee) or Inge Geyskens
(I.Geyskens@tilburguniversity.edu; Head of the Marketing Department).
Application
Candidates are invited to apply no later than June 16, 2019. Applications can only be submitted
online by following this link: https://tiu.nu/16265
To be considered for this position, please submit the following materials:
1 Curriculum vitae
2 Letter of interest
3 One pdf file containing at least two and at most three papers (published or unpublished)
4 Two to three reference letters. Reference letters can be sent
to reference.letters@tilburguniversity.edu with your name in the subject line.

Note that we will not be interviewing candidates at the AMA Summer Marketing Educators’
Conference.

Tilburg School of Economics and Management
The Tilburg School of Economics and Management (TiSEM) is the university’s largest
school. TiSEM’s research belongs to the European top. Its education programs, of which the
majority are offered entirely in English, are on the international map, with the AACSB
accreditation awarded since 2002. Employees and students form an ambitious international
community.
Recruitment code
Tilburg University applies the recruitment code of the Dutch Association for Personnel
Management & Organization Development (NVP).
Disclaimer
The text of this vacancy advertisement is copyright-protected property of Tilburg University.
Use, distribution and further disclosure of the advertisement without express permission from
Tilburg University is not allowed, and this applies explicitly to use by recruitment and selection
agencies which do not act directly on the instructions of Tilburg University. Applications
resulting from recruitment by non-contractors of Tilburg University will not be handled.

