Position: Assistant or Associate Professor
University: Pontificia Universidad Javeriana
Location: Bogotá, Colombia
Discipline: Marketing and related areas
Employment Type: F/T Permanent
The Department of Business Administration at Pontificia Universidad Javeriana (PUJ), Bogotá
invites applications for positions at the Assistant or Associate Professor level. We are seeking
candidates in Marketing and related disciplines (e.g. Psychology, Economics, and Behavioral and
Social Sciences) including but not limited to Quantitative Marketing, Consumer Behavior, Word-ofMouth, Place Marketing/Branding, Social Marketing, and Neuromarketing.
The start date is flexible, but we aim for June 2019, with an opportunity to begin in January 2019
based on candidate availability and interest.
PUJ is an interdisciplinary institution, which ranks among the top academic and research
institutions in Colombia. Our mission is the global development of the person through emphasis in
teaching, research, and relevance to social issues. By joining the Department of Business
Administration, you will benefit from a collaborative, international, and research-friendly
environment. The scientific life within the faculty is rich and includes both internal and external
seminars, conferences, and workshops. Faculty also have the freedom to develop or continue their
own programs of research.
More information about the department can be found in the following video (in Spanish):
https://youtu.be/Qrtm3HUgG1I
Duties: Duties of a faculty member include: a) teaching, b) research, and c) academic service
activities.
Terms: Tenure-track position. Our working conditions include a start-up period with a reduced
teaching load and funding for teaching and research assistants. We also provide generous
incentives for publication as well as an attraction bonus (subject to certain requirements).
Application Deadline: Applications received prior to August 1st, 2018 will receive priority.
Applications received after that date will be considered until the positions are filled.
We will be interviewing candidates at both EMAC 2018 and the 2018 AMA Academic Summer
Conference.

Requirements:
Ph.D. completed or near completion (achieved before arrival)
Languages: English (required); Spanish (preferable but not required)
A promising research agenda
Ability to effectively teach undergraduate and graduate courses in Marketing
Applicants appointed at the Associate Professor level are expected to be able to demonstrate
a track record of success in attracting competitive research funding
Applications must contain:
1. CV (including contact information of 3 references)
2. Sample publication / job market paper
3. Teaching evaluations
Formal letters of recommendation will be required for the final pool of candidates.
Send your application via email with the subject Your Name – Marketing PhD Jobs to Professor
Jeremy Young, jeremyyoung@javeriana.edu.co.

We thank all applicants for applying. Only those selected for an interview will be contacted. Please
note that offers are subject to availability of funds. All qualified candidates are encouraged to
apply. If you are invited to continue the selection process, please notify us of any particular
adaptive measures you might require. Any information you send us will be handled respectfully
and in complete confidence. The Pontificia Universidad Javeriana promotes bilingualism. Through
the Department of Languages, the University provides training to faculty members and to their
spouses in the Spanish language. At the time of tenure, professors are expected to have the ability
to function in a bilingual setting.

