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Assistant/Associate Professor of Sales Management/Marketing Strategy
Montclair, NJ

Posted 30+ Days Ago
Full time

Apply

IMPORTANT APPLICATION INSTRUCTIONS:

R1001063

About Us

Upload Resume or Curriculum Vitae for automatic popula‐
tion of information to the application.
The contact information, work experience, and education
listed on your Resume/CV will be parsed and input into your
Montclair application.
Review information and double-check all ﬁelds containing
information that the system parsed – the software is intelli‐
gent, but you need to verify that the data is accurate.
In the “My Experience” section, you will ﬁnd a Resume/CV
upload option where you can submit your cover letter and all
other supporting documents.
Job Description

With a proud history and a vibrant fu‐
ture, Montclair State University is one
of New Jersey’s most diverse and dy‐
namic institutions of higher education.
One of four public research institutions
in the state, Montclair State is a desig‐

The Feliciano School of Business at Montclair State University invites ap‐
plications for one full-time tenure track faculty position in Sales Manage‐
ment or Marketing Strategy at the Assistant or Associate Professor level,
starting September 1, 2020. Qualiﬁed candidates must hold a Doctorate in

nated R2 Doctoral Research University
by the Carnegie Classiﬁcation of Insti‐
tutions of Higher Education.

Marketing with specialization in Marketing Strategy, or Sales management
or related ﬁelds (or be expected to complete their doctorate by August
2020). Applications are encouraged from marketing scholars with active
research agenda in contemporary areas including the agility perspective of
marketing strategy, servitization or ecosystems perspective in selling, sales

Located 12 miles west of New York
City on a 252-acre suburban campus
which boasts modern, state-of-the-art
facilities complemented by green spa‐
ces, public plazas and striking Spanish

analytics and related teaching experience. The selected candidate will be
expected to teach courses at both the undergraduate and graduate levels,
such as Marketing Strategy, Sales Management, Sales Leadership and Ne‐
gotiation and Business to Business Marketing. The candidate selected will

Mission architecture, the University of‐
fers a comprehensive undergraduate
curriculum with a global focus; a broad
variety of superior graduate programs

gotiation and Business to Business Marketing. The candidate selected will
also be expected pursue scholarly research leading to publications in peer-

variety of superior graduate programs
through the doctoral level; and a highly

reviewed journals, serve on department, school, and university-level com‐
mittees, advise students, and participate in curriculum review and develop‐
ment activities.
The Department of Marketing offers a BS in Business Administration with
concentrations in Marketing, Retail Merchandising and Management, and

productive, dedicated and diverse fac‐
ulty and student body.

International Business as well as a Professional Selling Certiﬁcate. The de‐
partment also supports the MBA Program with two concentrations, Market‐
ing and Digital Marketing and offers a fully online Graduate Certiﬁcate in
Digital Marketing. The Feliciano School of Business subscribes to WRDS in‐
formation services so marketing scholars will have access to ComScore

graduate and graduate majors, minors,
concentrations and certiﬁcate pro‐
grams, and with more than 120 student
organizations and 18 NCAA Division III
athletic teams for men and women,

data among others and Salesforce Social Studio. Faculty in the department
are collegial and active in a wide range of research. As a progressive de‐
partment, faculty are actively involved in ongoing curriculum development
to keep pace with changing market environment that our students face as
they start or rejuvenate their professional careers. The department has a

Montclair State offers its students a
comprehensive college experience.

rich portfolio of programs and we seek candidates who can be effective
teaching across all programs.
The Feliciano School of Business is accredited by AACSB International at
both the undergraduate and graduate levels. It offers a BS in Business Ad‐
ministration (ten concentrations), BS in Accounting, BA in Economics, MBA
(nine concentrations, cohort based model), MS in Accounting, MS Business
Analytics degree programs and several graduate level certiﬁcates. In fall
2015, the Feliciano School ofﬁcially opened a new 143,000-square-foot, sixstory, high-tech, interactive learning environment for their 3,500 undergradu‐
ate and graduate students. Among the building’s many noteworthy features
are a 3-D printing innovation lab, a Social Media Listening Center powered
by Salesforce’s Social Studio, a Financial Resource Center with multiple
Bloomberg terminals, interview rooms for corporate recruiting, state-of-theart classrooms and computer labs, a 150-seat lecture hall that may be used
for public events as well as classes, collaborative spaces for networking,
team building and group study and market research/analysis labs. The El‐
lyn A. McColgan Student Services Center provides undergraduate students
with integrated and individualized academic advisement and career place‐
ment programs from admission to graduation, and graduate students with
support and resources for career development. The school also incorpo‐
rates the Feliciano Center for Entrepreneurship, which fosters an en‐
trepreneurial mindset and nurtures an extensive community of followers
through innovative, interdisciplinary programs and events. The Feliciano
School of Business is highlighted in The Princeton Review’s Guide to the
Best 295 Business Schools.
Nearly 105 full-time faculty and 35 staff members bring an impressive
range of expertise to the School, with terminal degrees and advanced train‐
ing from leading universities. The Feliciano School of Business is commit‐
ted to enhancing its reputation and engagement with the business commu‐
nity while raising its scholarly proﬁle, and dedicates substantial resources
to support faculty research and development.
Qualiﬁcations:
Qualiﬁed candidates must hold a Doctorate in Marketing with specialization
in Marketing Strategy, or Sales management or related ﬁelds (or be expect‐

The University’s 11 colleges and
schools offer more than 300 under‐
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in Marketing Strategy, or Sales management or related ﬁelds (or be expect‐
ed to complete their doctorate by August 2020), exhibit potential to publish
in high-quality journals, and have teaching experience. Preference will be
given to qualiﬁed candidates who have publications in peer-reviewed jour‐
nals and/or a strong research pipeline, delivered presentations at national
and/or international conferences, demonstrated excellence in teaching evi‐
denced by peer and student evaluations, have experience and/or interest in
teaching and curricular development in on-line or hybrid formats, and
demonstrated evidence of the ability to build relationships with business
partners. Candidates with professional experience through consulting or
corporate roles are encouraged to apply.
SALARY RANGE
Dependent upon qualiﬁcations.
STARTING DATE
September 1, 2020
Cover letter addressed to:
Dr. Patrali Chatterjee
Chair, Department of Marketing
APPLY BY
Screening starts immediately and continues until the position is ﬁlled.

Department
Marketing
Position Type
Faculty
Contact Information:
Questions or concerns can be directed to the Human Resources division at
973-655-5000 or emailed talent@montclair.edu
EEO/AA Statement
Montclair State University is an Equal Opportunity/Afﬁrmative Action insti‐
tution with a strong commitment to diversity.
Additional information can be found on the website at
www.montclair.edu/human-resources/about-us/eo-aa-and-diversity/
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