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Assistant Professor, Department of Marketing
The Department of Marketing at Concordia University’s John Molson School of Business in Montreal invites applications for a tenure
track position at the Assistant Professor level starting August 1, 2018.
Candidates should have a PhD in hand or near completion. They should have a strong commitment to teaching excellence and a
research profile that demonstrates strong research potential and the ability to publish in top quality journals. Qualified candidates in all
areas are encouraged to apply although preference will be given to candidates with a research and teaching interest in International
Marketing. The usual teaching load for the first three years is four courses per year, and this load can be maintained in subsequent
years if research performance is satisfactory. There are numerous teaching opportunities at the undergraduate level and qualified
individuals may also teach in the MBA, MSc and PhD programs. All programs are accredited by the AACSB. The John Molson School
of Business is housed in a state-of-the-art building that is part of the downtown campus of Concordia University, with convenient access
to public transit and downtown attractions. Montreal, a city of over 2.5 million, is one of the most vibrant cities in North America and
allows for safe and affordable downtown living. Concordia University is an English-speaking university that has over 45,000 students,
with 9,000 studying at the John Molson School of Business.
The marketing department is diverse, with 18 full-time faculty members holding PhD degrees from Canada and the U.S. Our
department members’ research is published widely in the most prestigious peer-reviewed journals and many hold senior positions on
editorial boards. Their research interests can be perused on the Department of Marketing page. Research is valued and supported
through generous start-up grants, and excellent computer and library facilities. There are numerous opportunities to apply for internal
and external grants. All qualified candidates are encouraged to apply for these positions, however, Canadians and Permanent
Residents will be given priority. Concordia University is committed to employment equity.
Please send your curriculum vitae, with letters of reference, to the attention of Jooseop Lim, Chair, PhD, Department of Marketing, c/o
Ms. Lynn Northrup, Department Coordinator, MB 13-219, John Molson School of Business, Concordia University, 1455 de Maisonneuve
Blvd. W., Montreal, Quebec, Canada H3G 1M8. Phone: 514-848-2424, ext. 2950. Email: TTHiring.marketing@concordia.ca.
The position is subject to budgetary approval. Review of applications will start immediately and will continue until the position is filled.
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